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Spain: maintaining
cash flow is major 
concern for 2021 
Atradius Payment Practices Barometer



The Atradius Payment Practices Barometer is

an annual survey that assesses business

payment behaviour throughout the world. 

The survey explores a range of topics including

payment terms, payment delays, credit sales

and DSO (Days Sales Outstanding). 

The survey provides us with the opportunity to

hear directly from businesses and, this year,

gives us insight into how businesses are coping

with the COVID-19 pandemic and global

recession. 

In this report, you will find the survey results

for Spain. 
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Survey results for Spain

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Key takeaways

Domestic market is main target for trade credit

55% of the businesses we spoke to in Spain told us that they
use trade credit to grow sales on the domestic market. This
is particularly the case among especially SME businesses. 

Longer payment terms offered as short-term finance on

domestic market

A third of businesses lengthened payment terms to en-
courage sales on the domestic market and just under a
third did the same in order to provide short-term financing
for customers in financial distress.  

52% of the total value of B2B invoices in Spain was over-

due during the pandemic

Last year just 30% of the total value of invoices was over-
due when we conducted our poll. This represents a signifi-
cant year-on-year increase of 73%.

Credit insurance is most favoured credit management

tool for 2021

Credit insurance tops the list of most favoured credit man-
agement techniques for 2021. 62% of businesses plan to
use credit insurance next year, followed by payment guar-
antees with 60%. 

Maintaining cash flow is major concern for businesses in

2021  

Maintaining adequate cash flow presents a significant
threat to profitability in 2021 for the majority of businesses
polled.
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Jacinto Iglesias, General Manager of Crédito y

Caución, commented on the report:

Most economic pointers

suggest 2020 may result in

an even deeper recession

than 2008/2009. Certainly

the downturn resulting from

the COVID-19 pandemic has

been swift and sharp, leading

to a massive rise in overdue

invoices across Spain.

Despite such negative indices,

however, much of the

business community remains

upbeat about the 2021

outlook. 

Widespread use of credit

insurance, combined with

anti-insolvency support and

legislation, has helped

insulate many businesses

from the more negative

economic impacts of the

pandemic. 

“

”

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Pandemic halts growth, but fails to snub out

cautious optimism for future 

Prior to the onset of the pandemic, Spain had been experi-
encing robust, though modest, growth. Its high insolvency
rate was steadily falling and a strong level of employment
was buoying the domestic market. Then the pandemic hit
and Spain was seriously affected with high rates of infection
among the population. The government responded with
hard lockdowns, which had an inevitable knock-on effect on
the economy and business. However, the Spanish govern-
ment worked to minimise the economic impact of the pan-
demic through a freeze on insolvency proceedings and social
assistance measures such as unemployment benefits. How
well such interventions worked remains to be seen, much
still rides on how the pandemic progresses next year.
This year’s Payment Practices Barometer Survey took place
after the pandemic had taken hold. Comparing the results to
last year has given us a unique insight into how businesses
are dealing with the virus and with the subsequent reces-
sion. Spain has seen a rapid rise in late payments as well as
a significant lengthening of payment terms as businesses
scrabble to boost domestic sales and support customers with
short-term finance. Looking forward to 2021, although busi-
nesses are concerned about pressures on cash flow, most of
the respondents to our survey were fairly upbeat about both
the domestic economy and international trade next year.
This optimism may be rooted in the fact that Spain enjoys
one of the highest levels of credit insurance usage in the re-
gion, providing both a safety net against insolvency and a
springboard for business growth next year.

Main survey results for Spain 

� Trade credit used to grow sales on domestic market

55% of the businesses we surveyed in Spain reported that
they use trade credit to encourage sales on the domestic
market, especially among SMEs. Largely in line with the
regional average of 53% this reflects a widely adopted ap-
proach to stimulating sales. 26% of respondents said they
offered credit to stay competitive, while 20% did so to
provide short-term finance. 

Showing little change from last year, trade credit is currently
involved in nearly 60% of sales (average for Western Europe:
55%). 40% of the businesses surveyed told us that the total
value of their credit sales increased by nearly one third
since the onset of the pandemic compared to before. For
43% there was no change. A significantly lower percentage
of the businesses polled (17%) reported a decrease in the
total value of B2B credit sales.

A decline in a customer’s payments behaviour is the primary
reason for refusing trade credit requests by businesses.
This was reported by 38% of respondents in Spain, a higher
percentage than the regional average of 24%.) 30% of
requests were refused from export customers (mainly in
the SME segment) due to a deteriorating credit risk landscape
in their country. Interestingly, only 2% of businesses said
they turned down credit requests due to lack of credit as-
sessment data. This is the lowest percentage in the region
and is significantly lower than the 17% regional average.
On average, credit refusal corresponds with nearly one
third of the total B2B sales value and is almost stable com-
pared to last year. 

� Businesses extend payment terms to encourage sales

and offer short-term finance

Reflecting the primary reason for offering trade credit,
33% of businesses across Spain told us that the main
reason why they offered extended payment terms was
to encourage sales on the domestic market. This was
closely followed by 29% of businesses that told us they
lengthened terms in order to provide short-term financing
for customers in financial distress (a little more than the
23% regional average).

58% of respondents reported granting payment terms of
up to 30 days longer due to the economic pressures
arising out of the pandemic restrictions. More businesses
reported this in Spain than any other country in Western
Europe, where the regional average is 47%. This can be
seen in the average number of days offered on credit.
After the start of the pandemic, average payment terms
for Spain were 55 days. Last year, this figure was 48
days. Only 4% of the businesses reduced terms following
the onset of the pandemic. The remaining respondents
reported no change. 
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Spain: top 5 challenges to business

profitability in 2021

38

43

30

17

38

43

36

40

41

40

Western Europe

 

Spain

  

Maintaining adequate cash flow

Bank lending restrictions

Collection of outstanding invoices

Falling demand for our products and services

Containment of costs

Sample: all interviewed companies 
Source: atradius payment practices Barometer – november 2020 

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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65% of businesses reported setting payment terms up to
a maximum of 30 days on average. 16% of businesses
set terms between 31 and 60 days. 8% set terms from 61
to 90 days and the remaining 11% offered terms from 90
days or longer, an increase on pre-pandemic levels where
only 8% offered such long terms. 
Looking ahead, more than one third of businesses intend
to apply the same trade credit policy they have been
using during the pandemic. 

� More than half of invoices remain unpaid at due date

Following the onset of the pandemic, 52% of the total
value of B2B invoices in Spain was overdue (regional av-
erage: 47%). This represents a year-on-year increase of
73% (last year, 30% of invoices were overdue).
The longer receivables remain unpaid, the lower the like-
lihood of collecting them. 46% of respondents in Spain
(higher than the 39% in Western Europe overall) told us
they had to wait on average 34 days longer than last year
to turn overdue invoices into cash. This is substantially
longer than the 14 days reported last year and notably
higher than the current 22-day average for Western Eu-
rope overall. 
Following the start of the economic downturn an average
of 5% of the total value of B2B receivables was written off
as uncollectable. This is more than double of last year’s
figure of 2.4%, although still below the 7% average for
Western Europe. In addition, 19% of the total value of B2B
receivables was still unpaid at 90 days representing a

loss of one quarter of the total value of B2B receivables.
This increase in late payments can also be seen in the
lengthening of DSO. 54% of businesses reported in-
creases in DSO of up to 10%. Increases of more than 10%
were recorded by 41% of businesses. Only 5% reported a
reduction in DSO compared to before the pandemic.

� Almost half of businesses suffer cash flow difficulties

48% of businesses polled told us they experienced cash
flow difficulties following the economic downturn (re-
gional average: 38%). Possibly in a bid to address this,
42% of respondents increased the amount they spent on
costs, time and resources to collect outstanding invoices
(higher than the regional average of 37%). In addition
33% delayed paying their suppliers (in line with industry
averages), 30% laid off staff and 30% enacted hiring
freezes (regional average 26% respectively). Thus the de-
terioration of the payments environment in Spain since
the onset of the pandemic appears to have had a greater
impact on the labour market, on average, than on the rest
of Western Europe. 

� Businesses source credit information directly from

customers more often 

We used this survey to ask businesses what type of
credit information they customarily used to assess cus-
tomer creditworthiness. We compared this to last year’s
data to assess behaviour both before and after the onset
of the pandemic.
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Atradius · Key Findings

Most businesses in Spain predict the greatest threats to

business profitability in 2021 to include maintaining

adequate cash flow, the effective collection of outstanding

invoices and the containment of costs (reported by 43%,

43% and 40% respectively).

Despite the uncertainties of the pandemic more

businesses expressed optimism than pessimism about the

outlook for their customers’ creditworthiness in 2021.

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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48% of the businesses surveyed in Spain said they used
to rely on their customers’ financial statements (re-
gional average: 41%), as well as on bank references and
credit information obtained directly from the customer
(37% for each). However, since the onset of the pandemic,
42% told us they sourced credit information directly
from the customers more often (regional average: 38%).
In addition, 33% reported using credit checking agencies
(regional average: 23%) and 30% checked trade refer-
ences more frequently than before the pandemic (re-
gional average: 25%). 

When assessing credit quality, businesses reported fo-
cusing on customer profitability and their ability to gen-
erate cash. Looking ahead they told us that they plan to
assess the financial flexibility of their customers and
their ability to cope with the unpredictable shifts of the
economic and business environment.

� Credit insurance favoured by majority of businesses

for 2021 credit management

We asked businesses whether the pandemic caused
them to change their approach to credit management.
Many did alter their strategies. Prior to the start of the
pandemic, the majority of respondents favoured pay-
ment guarantees (as reported by 70%). 41% told us that
they requested payment guarantees more often after the
onset of the pandemic and 60% said they plan to continue
using them over the coming months. 
Interestingly, looking ahead, credit insurance is the most
favoured of all of the credit management techniques,
with more businesses committing to its use over the
coming months than any other. 62% told us they plan to
use trade credit insurance next year (higher than the re-
gional average of 47%). This is followed by 60% planning
to use payment guarantees and 57% relying on cash pay-
ments. Prior to the onset of the pandemic 56% of Spanish
businesses used credit insurance, higher than the aver-
age for Western Europe of 45%.

Although 37% of respondents reported turning to self-in-
surance after the start of the pandemic, only 34% re-
ported using it more often at this time. This is lower than
the 37% that told us they used credit insurance more
often and 48% that used securitisation more often follow-
ing the onset of the pandemic.

� Future of cash flow tops businesses concerns for 2021

Most businesses in Spain predict the greatest threats to
business profitability in 2021 to include maintaining ad-
equate cash flow, the effective collection of outstanding
invoices and the containment of costs (reported by 43%,
43% and 40% respectively). 
Despite the uncertainties of the pandemic more busi-
nesses expressed optimism than pessimism about the
outlook for their customers’ creditworthiness in 2021

(51% optimistic versus 7% pessimistic, with a regional av-
erage of 47% favouring an improvement in customer
credit ratings). 23% of respondents foresee no change (re-
gional average: 29%). 
A slightly more muted sense of optimism could be seen
in the survey responses to questions about the domestic
and global economies. 50% of respondents expect the do-
mestic economy to improve next year (regional average:
47%); 42% expects a decline (regional average: 27%). How-
ever, just 44% anticipate the recovery of the global econ-
omy, with the same percentage predicting a decline.
Attitudes towards international trade were a little more
upbeat, with 48% predicting growth and 39% deteriora-
tion.   
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Western Europe: top 4 measures 

to manage liquidity issues due

to the impact of the pandemic

37 34 28 26

30 22 28 17

41 27 24 22

45 33 31 21

48 30 25 24

24 26 25 26

24 39 21 21

35 47 28 30

56 32 26 31

38 39 30 27

37 49 32 44

33 41 27 28

42 33 30 30

34 21 32 17

Western Europe

Switzerland

Austria

United Kingdom

Denmark

Belgium

France

Germany

Netherlands

Greece

Italy

Spain

Sweden

Ireland

% of respondents

Increase time, costs and resources to chase overdue invoices

Reduce the workforce
Hire freeze

Delay payments to your own suppliers

Sample: all interviewed companies 
Source: atradius payment practices Barometer – november 2020 

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Late payments and cash flow

� Late payments in Spain’s agri-food industry affect 51% of
the total value of B2B invoices (significantly up from last
year’s 28%). 53% of respondents reported having to wait
longer to cash in overdue invoices, up to 25 days on
average. For 39%, there was no change in the average in-
voice-to-cash turnaround, while only 8% cashed in overdue
invoices earlier than they did before the pandemic.  

� Average DSO increases of up to 10% were reported by 43%
of industry (regional average: 57%). 42% reported increases
of above 10% (regional average: 35%). Currently DSO stands
at a 127-day average (well above the 108-day average for
the industry in Western Europe). 

� 54% of businesses told us they experienced cash flow dif-
ficulties due to the economic downturn. 19% reported no
impact at all (regional average negative impact: 37% and
no impact 36%). 

� To safeguard liquidity levels, 49% delayed payments to
suppliers (regional average: 45%) 42% enacted hiring
freezes (compared to 27% in the region).   

Approach to credit quality assessments

� After the start of the recession, the industry told us they
checked trade references more often than before. However,
financial statements and bank references remain the most
frequently used sources for creditworthiness assessments.

� The industry prioritises evaluating the customer’s profitabil-
ity and payment history, with the majority reporting they
will continue to monitor these areas over the coming
months. 

Approach to credit management 

� Following the economic downturn, businesses sent out-
standing invoice reminders more frequently and resorted
to self-insurance more often than last year. Over the coming
months, respondents told us they plan to increase the
number of discounts to encourage early payment of invoices. 

� 60% believe their customers’ creditworthiness will improve
over the next six months, three times as many as those
who anticipate deterioration and those who believe there
will be no change. (Regional average: 54% expect im-
provement and 15% expect deterioration).

� 53% considers the effective collection of outstanding in-
voices to present the greatest challenge to profitability in
2021. This compares to 45% with the same concern at re-
gional level. 

2021 industry outlook 

� 48% of respondents expect the domestic economy to im-
prove over the next six months (regional average: 57%).
43% expect it to get worse (regional average: 27%). 48%
expect the global economy to grow, 45% expect it to de-
cline. 42% foresee improvement in international trade
while 48% anticipate deterioration. 

Late payments and cash flow

� Late payments affect nearly 60% of the total value of B2B
invoices (significantly up from last year’s 33%). Due to
the pandemic, 47% of respondents reported having to
wait longer to cash in overdue invoices, up to 23 days on
average. 33% reported no change in the average invoice-
to-cash turnaround, while the remainder cashed in over-
due invoices earlier than they did before the pandemic.  

� Average DSO increases of up to 10% were reported by 41%
of respondents, while 53% reported increases of more
than 10%. Currently DSO stands at an 86-day average (al-
most in line with the 83-day regional average). 

� 45% of businesses told us that their cash flow was nega-
tively affected after the outbreak of the pandemic (higher
than the 39% average for the region). 41% reported a no
impact (regional average: 40%). 

� To avoid liquidity shortages and reduce costs, businesses
most often delayed payments to their suppliers or laid
off staff (43% of respondents for each).   

Approach to credit quality assessments

� After the economic downturn, businesses sourced credit
information directly from their customers more often
using customer financial statements for assessments of
creditworthiness.
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� The industry prioritises evaluating their customers’
financial flexibility and ability to generate cash. This,
along with the customers’ payment hisotry, will be the
key indicators businesses will monitor over the coming
months.

Approach to credit management 

� The Spanish chemicals industry told us they relied on
self-insurance more often following the economic down-
turn, while those that had trade credit insurance in place
told us they used it more extensively than before the
pandemic. Over the coming months, nearly 70% the
industry told us they plan to make wider use of self-
insurance than they did last year and also plan to request
payment guarantees more often.

� 66% of businesses expect their B2B customers’ credit-
worthiness to improve in 2021 (significantly higher than
the regional average of 49%). 19% expect deterioration
(regional average: 22%).

� 52% consider a fall in demand to present the greatest
challenge to profitability in 2021 (regional average: 39%),
followed by the effective collection of outstanding invoices
follows suit (reported by 51%, regional average: 37%). 

2021 industry outlook

� 57% expects the domestic economy to improve over the
next six months (regional average: 58%). This is signifi-
cantly more than the 39% expecting it to deteriorate
(regional average: 29%). 49% expects the global economy
to decline while 39% expects it to improve. A brighter
outlook for international trade is anticipated (52% opti-
mistic, 33% pessimistic).  

Late payments and cash flow

� Late payments affect 40% of the total value of B2B invoices
(compared to last year’s 30%). 41% of respondents reported
having to wait longer to cash in overdue invoices due to
the economic downturn, up to 31 days on average. For
51%, there was no change in the average invoice-to-cash
turnaround, while 8% of respondents reported cashing in
overdue invoices earlier than before the pandemic.

� Average DSO increases of up to 10% were reported by
67% of businesses. Increases of more than 10% were re-
ported by 33% of businesses. Currently DSO stands at a
66-day average (above the 91-day average for the region). 

� 47% told us they experienced cash flow difficulties due
to the economic downturn (regional average: 32%). 38%
reported no impact on cash flow (notably lower than the
50% of respondents in the industry at a regional level). 

� 45% reported increasing the amount of time, costs and
resources they spent on chasing unpaid invoices (regional
average: 33%). 

Approach to credit quality assessments

� Following the downturn most businesses started monitor-
ing customer financial statements more closely.
Businesses plan to retain these as their primary source of
credit information, complemented by information pro-
vided directly from the customer. 

� Businesses prioritise evaluating the customer’s profitability
and ability to generate cash and told us they plan to more
closely monitor their customers’ financial flexibility over
the coming months. 

Approach to credit management 

� The construction materials industry told us they strength-
ened their credit management practices by requesting
discounts for early payment of invoices more often than
before the pandemic. Many businesses also began to self-
insure. Looking ahead, businesses told us they plan to
increase requests for payment guarantees.  

� 41% of respondents expect their customers’ creditworthiness
to improve over the coming months (regional average:
39%). 29% expect to see deterioration (regional average:
28%).

� The industry believes the greatest challenges to profitability
in 2021 will be: containment of costs (reported by 47%,
compared to 49% of the industry at regional level) and a
fall in demand for products and services (45%, compared
to 34% regional average). 
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Atradius · Key Findings

54%
of the businesses polled
in Spain reported
increases in DSO
of up to 10%.
Increases of more 
than 10% were recorded
by 41% of businesses.

atradius payment practices Barometer – november 2020

CONSTruCTION

MATErIALS 

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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2021 industry outlook 

� 49% of the Spanish construction materials industry expects
the domestic economy to deteriorate over the next six
months (regional average 25%). 40% expects it to improve
(51% in the region). 52% expects the global economy to de-
teriorate (regional average: 33%) and 38% expects im-
provement (regional average: 40%). 43% anticipates im-
provement in international trade (regional average:47%)
and 41% deterioration (regional average: 28%). 

Late payments and cash flow

� Late payments affect 63% of the total value of B2B in-
voices in the Spanish steel/metals industry (higher than
last year’s 29%). 44% of respondents reported having to
wait longer to cash in overdue invoices, up to 22 days on
average. For 52%, there was no change in average in-
voice-to-cash turnaround. The remainder reported cash-
ing in overdue invoices earlier than they did before the
pandemic.  

� 62% of businesses reported DSO increases of up to 10%,
while 38% reported increases of more than 10%. DSO
currently stands at a 45-day average. This is significantly
shorter than the 110-day regional average. 

� 41% of respondents reported a negative impact on their
cash flow following the onset of pandemic and 36% re-
ported no impact. In the region as a whole, 39% reported
a negative impact and 36% no impact. 

� 50% of the industry told us they increased the amount of
time, costs and resources they spent on chasing unpaid
invoices (regional average: 36%). 33% said they withheld
deliveries pending payment of invoices (regional average:
17%). 

Approach to credit quality assessments

� Following the onset of the pandemic, the industry told
us they changed the way they approached credit assess-
ments, making wider use of credit reports from specialist
credit agencies. These are now added to the more tradi-
tional sources: financial statements, bank reference and
trade references. 

� The industry currently prioritises evaluating their cus-
tomers’ financial flexibility and ability to withstand un-
expected shifts in the economic and business environment.
They plan to continue with this approach during 2021. 

Approach to credit management 

� The industry told us they strengthened their credit man-
agement practices by requesting payment guarantees
more often and offering discounts for early payment of
invoices. Over the coming months, nearly 80% told us
they plan to use trade credit insurance to protect their
credit-cased sales ledger (regional average: 44%). 

� 41% of the industry expects their customers’ creditwor-
thiness to improveover the coming months (regional av-
erage: 39%). 17% expects it to get worse (regional average:
20%). 

� 53% of respondents believe the continuation of the pan-
demic presents the greatest challenge to profitability
next year (regional average: 35%). In addition 50% ex-
pressed concern over 2021 cash flow levels (regional av-
erage: 34%). 

2021 industry outlook 

� 70% of the Spanish steel/metals industry expects the do-
mestic economy to improve over the next six months, sig-
nificantly more than the 26% that expect it to deteriorate.
62% expects the global economy to grow (regional average:
47%), while 32% expects it to decline. 62% believe interna-
tional trade will grow (regional average: 54%), while 21%
expect it to shrink (regional average: 26%). 
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Late payments and cash flow

� Late payments affect 55% of the total value of B2B invoices
in the Spanish transport industry (compared to last year’s
34%). 45% of respondents reporting having to wait longer
to cash in overdue invoices, up to 23 days on average. For
36%, there was no change in average invoice-to-cash turn-
around. 19% of businesses said they cashed in overdue in-
voices earlier than they did before the pandemic.  

� 47% reported DSO increases of up to 10%, while 45%
reported increases of more than 10% compared to before
the pandemic. Currently DSO stands at a 95-day average
(compared to the 134-day regional average).

� 63% of respondents told us the economic downturn had a
negative impact on their revenue (regional average 56%).
51% reported cash flow difficulties (regional average: 36%) 

� 47% of businesses increased the time, costs and resources
they spent on chasing unpaid invoices (regional average:
34%). 33% told us they withheld services pending payment
of invoices. (regional average: 20%).   

Approach to credit quality assessments  

� In response to the pandemic recession, businesses told us
they sourced more credit information directly from the
customer. This information, along with the customers’ fi-
nancial statements, bank references and payment histories
are now the sources regularly used to evaluate customer
credit standings. 

� Priority is given to evaluating the customer’s profitability
and ability to generate cash. This approach will remain
unchanged over the coming months, but will be comple-
mented by assessments of the customer’s financial flexibility. 

Approach to credit management 

� Following the onset of the economic downturn, respondents
told us they strengthened their credit management practices
by requesting payment guarantees, offering discounts for
early payment and avoiding concentrations of credit in
their sales ledgers. Over the coming months businesses
plan to make wider use of trade credit insurance in addition
to sending invoice payment reminders more frequently.  

� 43% of respondents expect customer creditworthiness to
improve; the same percentage anticipates deterioration.(re-
gional average: 40% expects improvement , 29% deterio-
ration). 

� 45% of respondents believe the continuation of the pandemic
presents the greatest challenge to profitability next year
(regional average: 31%). In addition 41% expressed concern
over 2021 cash flow levels (regional average: 29%). 

2021 industry outlook

� 50% of respondents expect the domestic economy to dete-
riorate over the coming months, while 37% expect it to get
better. 37% expects the global economy to grow, while 41%
anticipates deterioration. 43% believes international trade
will grow and 46% believes the opposite.

TrANSPOrT 

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Survey objectives

Atradius conducts annual reviews of international corpo-
rate payment practices through a survey called the ‘Atra-
dius Payment Practices Barometer’. In this report focusing
on Western Europe, which is part of the 2020 edition of the
Atradius Payment Practices Barometer, companies from
thirteen countries (Austria, Belgium, Denmark, France,
Germany, Greece, Ireland, Italy, Spain, Sweden, Switzer-
land, The Netherlands and the United Kingdom) have been
surveyed. Due to a change in research methodology for
this survey, year-on-year comparisons are not feasible for
some of the results, although last year’s values are used as
a benchmark where possible throughout the survey.

Using a questionnaire, CSA Research conducted 2,603
interviews. All interviews were conducted exclusively for
Atradius.

Survey scope

� Basic population: companies from thirteen countries
(Austria, Belgium, Denmark, France, Germany, Greece,
Ireland, Italy, Spain, Sweden, Switzerland, The Nether-
lands and the United Kingdom) were surveyed. The
appropriate contacts for accounts receivable manage-
ment were interviewed.

� Sample design: the Strategic Sampling Plan enables to
perform an analysis of country data crossed by sector
and company size. It also allows to compare data refer-
ring to a specific sector crossed by each of the economies
surveyed.

� Selection process: companies were selected and contact-
ed by use of an international internet panel. A screening
for the appropriate contact and for quota control was
conducted at the beginning of the interview.

� Sample: N=2,603 people were interviewed in total
(approximately n=200 people per country). In each
country a quota was maintained according to four class-
es of company size. 

� Interview: Computer Assisted Web Interviews (CAWI) of
approximately 15 minutes duration. Interview period:
Q3 2020.

Survey design for Western Europe

Disclaimer

this report is provided for information purposes only and is not intended as investment advice, legal advice or as a recommendation as to particular

transactions, investments or strategies to any reader. readers must make their own independent decisions, commercial or otherwise, regarding the in-

formation provided. While we have made every attempt to ensure that the information contained in this report has been obtained from reliable sources,

atradius is not responsible for any errors or omissions, or for the results obtained from the use of this information. all information in this report is

provided ’as is’, with no guarantee of completeness, accuracy, timeliness or of the results obtained from its use, and without warranty of any kind,

express or implied. in no event will atradius, its related partnerships or corporations, or the partners, agents or employees thereof, be liable to you or

anyone else for any decision made or action taken in reliance on the information in this report or for any consequential, special or similar damages, even

if advised of the possibility of such damages. copyright atradius n.v. 2020.

Country interviews %

Austria 200    8%                                                                
Belgium 200 8%
Denmark 200 8%
France 200 8%
Germany 200 8%
Greece 200 8%
Ireland 201 8%
Italy 200 8%
Spain 201 8%
Sweden 200 8%
Switzerland 200 8%
The Netherlands 200 8%
United Kingdom 201 8%

Business sector 
(total Western Europe) interviews %

Manufacturing 851 32.7
Wholesale trade 661 25.4
Retail trade/Distribution 569 21.9
Services 522 20.1

Business size 
(total Western Europe) interviews %

Micro  enterprises 599 23.0
SME – Small enterprises 775 29.8
SME – Medium enterprises 615 23.6
Large enterprises 614 23.6

Sample overview – Total interviews = 2,603

https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Copyright  Atradius N.V. 2020 

if after reading this report you would like more information about protecting your receivables against payment default
by your customers you can visit the atradius website or if you have more specific questions, please leave a message

and a product specialist will call you back. in the publications section you’ll find many more atradius publications

focusing on the global economy, including country reports, industry analyses, advice on credit management and essays

on current business issues.

Subscribe to notifications of our publications and receive weekly emails to alert you when a new report is published. 

for more insights into the B2B receivables collection practices in Spain and worldwide, please go to

https://atradiuscollections.com/global/

for Spain https://www.creditoycaucion.es/es

Statistical appendix 

Find detailed charts and figures in the Statistical Appendix
for Western Europe. This is part of the November 2020
 Payment  Practices Barometer of Atradius, available at

www.atradius.com/publications/

Download in PDF format (English only).

https://www.creditoycaucion.es/es
https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
https://group.atradius.com/publications/
https://atradiuscollections.com/global/
https://group.atradius.com/subscription-details/
https://group.atradius.com/contact-us/
www.atradius.com
www.atradius.com
https://group.atradius.com/documents/ppb20_stat_app_we.pdf 
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Atradius N.V.

David ricardostraat 1 · 1066 JS Amsterdam

Postbus 8982 · 1006 JD Amsterdam

The Netherlands

Phone: +31 20 553 9111 

info@atradius.com

www.atradius.com

Connect with Atradius
on Social Media

https://www.linkedin.com/company/atradius
https://www.youtube.com/user/atradiusgroup
https://twitter.com/atradius

